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#SHINEALIGHT CAMPAIGN
CALLS FOR SOLIDARITY IN
ADDRESSING THE INSECURITIES
AND RISKS FACED BY WOMEN

Violence against women and
girls remains one of the most
widespread and severe human
rights violations worldwide.
Globally, every 10 minutes, a
woman is killed by an intimate
partner or family member.
The number of women and
girls killed intentionally in
2022 —nearly 89,000 —was
the highest yearly number
recorded in the past 20 years.
One in three women experiences
intimate partner violence, while one
in ten faces cyber harassment. The
tragic femicides and gender-based
violence in Turkiye highlights the
urgent need for action, as women

continue to face daily insecurity,
even in their routine activities.

The 16 Days of Activism Against
Gender-Based Violence Campaign
starts each year on 25 November, the
International Day for the Elimination
of Violence Against Women, and runs
until 10 December, Human Rights Day.

This campaign calls for the
prevention and elimination of
violence against women and girls.

Aligned with this year’s global
United Nations campaign, we
launched the #ShineALight
Campaign to raise public awareness
about the pervasive insecurity
women feel in all aspects of life,
the violence they endure, and the
daily fears they face. Kicked off on
November 25, the International
Day for the Elimination of Violence
against Women, and concluded on
December 10, Human Rights Day,
the campaign seeked to increase
public awareness around women'’s
safety and gender-based violence,
while inspiring meaningful action.

The #ShineALight campaign

was launched with an event in
partnership with the Delegation of
the European Union to Turkiye on
22 November 2024 in Ankara. The
event brought together civil society
organizations, youth organizations,
activists, government officials,
diplomatic representatives, and
the media to express solidarity and
commitment to end all forms of
violence against women and girls.


https://www.unwomen.org/en/news-stories/press-release/2024/11/one-woman-or-girl-is-killed-every-10-minutes-by-their-intimate-partner-or-family-member#:~:text=The%20data%20shows%20that%20140,is%20killed%20every%2010%20minutes.&text=In%202023%2C%20Africa%20recorded%20the,Americas%2C%20and%20then%20by%20Oceania.
https://www.unwomen.org/en/news-stories/press-release/2024/11/one-woman-or-girl-is-killed-every-10-minutes-by-their-intimate-partner-or-family-member#:~:text=The%20data%20shows%20that%20140,is%20killed%20every%2010%20minutes.&text=In%202023%2C%20Africa%20recorded%20the,Americas%2C%20and%20then%20by%20Oceania.
https://www.unwomen.org/en/news-stories/press-release/2024/11/one-woman-or-girl-is-killed-every-10-minutes-by-their-intimate-partner-or-family-member#:~:text=The%20data%20shows%20that%20140,is%20killed%20every%2010%20minutes.&text=In%202023%2C%20Africa%20recorded%20the,Americas%2C%20and%20then%20by%20Oceania.
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We would like to extend our
heartfelt gratitude to everyone
who supported us —our partners,
private companies, organizations,
and activists — speak up and shine
a light on violence towards women
and girls during the campaign.

This report provides detailed
information about the reach of our
campaign and the support we
received from our collaborators.

We strongly believe that through
collective efforts to combat violence
against all women and girls, we can

#ShineALight on the inequalities that threaten safety and perpetuate violence. End violence against women.

create meaningful change and bring
about a positive impact on their
lives, communities, and societies as a
whole. Our aim is to build a better,
more equal world where women and
girls everywhere feel safe and secure
in their day-to-day life and do not
experience threats to their
well-being. Although the 16 Days of
Activism has come to an end, our
commitment to uniting and actively
engaging in actions to prevent all
forms of violence against women
and girls everywhere will continue.

watch the video


https://www.youtube.com/watch?v=nt_HyWEdfDo

16 DAYS OF ACTIVISM

The “16 Days of Activism against Gender-Based Violence”
is an annual international campaign run by the United
Nations (UN) that kicks off on 25 November, the
International Day for the Elimination of Violence against
Women, and runs until 10 December, Human Rights Day.

Having been started by civil society and women’s rights
activists in 1991, today the campaign is used as an organizing
strategy and platform by individuals and organizations
around the world to call for the prevention and elimination
of violence against women and girls. In support of this civil
society initiative, the campaign, under the leadership of the
UN Secretary General, calls for individuals and organizations
to take action to increase awareness about violence against
women and girls and to galvanize advocacy efforts.

UN Women has been organizing campaigns events and
activities in Turkiye since 2012 as part of the 16 Days of
Activism to raise public awareness about violence against
women and call citizens to join the movement to prevent
gender-based violence. You can access UN Women’s
nationwide award-winning 16 Days of Activism campaigns
by clicking on the years. 2020, 2021, 2022, 2023.


https://eca.unwomen.org/en/digital-library/publications/2021/3/fireflies-campaign-against-gender-based-cyber-violence-2020
https://eca.unwomen.org/en/digital-library/publications/2022/02/16-days-of-activism-against-gender-based-violence-campaign
https://eca.unwomen.org/en/digital-library/publications/2023/04/16-days-of-activism-against-gender-based-violence-shesaidno
https://eca.unwomen.org/sites/default/files/2024-02/16days_report_final.pdf
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#SHINEALIGHT ON ALL FORMS
OF VIOLENCE AGAINST WOMEN

Women are not safe at home, .
on the streets, at work, at

school, or in the digital world. :

They constantly evaluate risks
and take safety precautions
based on their environment to
protect themselves from

threats and violence.

But safety is not a privilege.

Safety is a human right that
every woman should enjoy
every day, everywhere, and
under all circumstances.

#ShineALight on the daily
threats women experience.

#ShineALight on the right to live
free from the fear of violence.

#ShineALight on the urgent need
for a safer world for women.

#ShineALight on the stereotypes
that fuel and escalate violence.

#ShineALight on the laws that
must be effectively implemented
to protect women’s lives.

#ShineALight on the inequalities
that threaten safety and
perpetuate violence.

#ShineALight on the
responsibilities of duty barriers.

#ShineALight on international
norms and conventions.

#ShineALight on the voices
and lived realities of women.

#ShineALight on the
history of the fight against
violence against women.

#ShineALight on the urgent
need for inclusive protection
and support systems.

#ShineALight on the impunity
that leaves women vulnerable
and unprotected.

#ShineALight on men’s
disconnection from
women’s realities.

#ShineALight on the
insecurity women face at
home, on the streets, at work,
at school, and online.

#ShineALight on the darkness.
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UN Women Turkiye launched the
#ShineALight (#lsikTut in Turkish)
campaign to break the silence and draw
attention to the fears and threats of
violence women face on a daily basis.
The campaign emphasized the pervasive
insecurity that women experience in all
aspects of their lives —at home, on the
streets, at work, and in online platforms
—advocating for a world where every
woman and girl feels safe from threats
and lead a fear-free life.

The campaign aimed to raise awareness

about the extent of risks women and @UN 557
woMEN ES

girls are exposed to, the violence that

they endure and the need for community SIDDET KORKUSU

OLMADAN YASAMA

support to create a safer, more equitable HAKKINA

society. #ShineALight (#lsikTut in
Turkish) campaign highlighted the
urgent need to address the root causes
of gender-based violence, combat
harmful norms and stereotypes, and
challenge inequalities that perpetuate
violence against women and girls.

Through the #ShineALight campaign,

UN Women Turkiye called for solidarity in
addressing the insecurities and risks faced
by women everywhere, stressing that
safety is not a privilege but a fundamental
human right that every woman and girl
should enjoy without exception. The
campaign called to #ShineAlLight on

all forms of violence against women.

It reiterated its commitment to
illuminating the darkness surrounding
violence against women and girls,

urging everyone to take part in building

a world free from fear and violence.
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TO END VIOLENCE ACAINST
WOMEN IN TURKIYE

#ShineALight
CAMPAIGN AS A CALL TO ACTION /

A ™ N

.Click here to
watch the video


https://www.youtube.com/watch?v=WOh3Cx0tqxg
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The #ShineALight campaign officially
launched with an event in
collaboration with the Delegation of

the European Union to Tuirkiye 5L i e
22 November 2024 in Ankara. ‘ L
The event brought together e
representatives from civil society

organizations, youth activists,

government officials, diplomatic | R i
: . Wariyae irls live free, thrive, and reach
delegations, and the media to express ' i e

solidarity and commitment to ending
violence against women and girls.

CC UN Women'’s ‘shine a light’ campaign
highlights the realities that women
face daily. it asks us to commit to
understanding these challenges,
challenging harmful norms, and
taking action to ensure a safer,
more equal world.

Dr. Babatunde A. Ahonsi, UN Resident Coordinator in Ttirkiye
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The event featured a panel
discussion titled #ShineALight

on Evolving Norms and Actions.
Moderated by Zeliha Unald,

UN Women Turkiye Deputy Country
Director, the panel included
prominent voices such as

Prof. Dr. Feride Acar, women'’s

rights advocate and academic,

Cagla Sahin, a lawyer at UN Women
Turkiye. The discussion focused on
the economic, physical, and social
dimensions of women's safety,
highlighting the importance of
intergenerational solidarity, the
need to address root causes of
violence, and the role of civil society

in driving meaningful change.




watch the video
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https://www.youtube.com/watch?v=oITD43cq5HI&t=71s
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CAMPAIGN VIDEQOS AS
CREATIVE STORYTELLING

As part of the 16 Days of Activism
campaign, two impactful videos were
produced, highlighting the “Living

on Guard” theme and delivering the
campaign’s core message through
creative storytelling and strong visual
execution. These videos, centered
around real-life experiences and the
pervasive sense of insecurity women
face, effectively communicated the
urgent need to address the root causes
of violence against women and girls.
Supported by celebrities, influencers,
and professional production

teams, the videos amplified the
campaign’s visibility and resonated
deeply with diverse audiences.

The first video, launched on
November 25, featured two women
and two men theater artists and

used a powerful script to showcase
the daily precautions women take to
ensure their safety. With its relatable
dialogue, the video underscored that
safety is not a privilege but a human
right, engaging male allies in the
conversation. The creative climax
featured the actors opening
illuminated umbrellas, symbolizing
the campaign’s visual identity and a
collective call to #ShineALight on the
root causes of violence. Garnering
160,273 views and 4,092 interactions
on Instagram, along with 1,057
impressions on X, the video
effectively brought attention to the
realities of “living on guard” while
reinforcing the campaign’s theme
through bold visuals and

inclusive messaging.

Allightito gether

watch the video


https://youtu.be/saPrNo4bqG4?si=wJHStTp-8VYmC_1A
https://youtu.be/saPrNo4bqG4?si=wJHStTp-8VYmC_1A
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The second video, released on
November 27, was produced with
the support of Ogilvy 4129 under
the Creativity for Equality agreement
and directed by a female filmmaker.
Featuring renowned artist Hare
Surel, the video portrayed a woman
navigating dark, unsafe streets,
visually representing the pervasive
feeling of insecurity. The narrative
culminated in a powerful scene
where the protagonist, joined by
others, opened illuminated umbrellas
to shine a light on inequalities

and stereotypes fueling violence
against women. With 323,734 views,
4,347 interactions on Instagram,

and notable engagement on X, the
video reinforced the campaign’s
message and creatively expanded
its reach. Both videos were also
shared on the UN Women ECA
Regional Office’s YouTube accounts,
further amplifying their visibility
across global platforms.

These videos generated significant
public engagement, reaching wide
audiences while strengthening
partnerships with artists and
celebrities. UN Women Turkiye
expanded its network of supporters,
amplifying the campaign’s call to
action through these collaborations.
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Click here to

watch the video


https://youtu.be/nt_HyWEdfDo?si=OZZz_nWqOu3vE2D9
https://www.instagram.com/haresurel/
https://www.instagram.com/haresurel/
https://youtu.be/nt_HyWEdfDo?si=OZZz_nWqOu3vE2D9

HER 10 ENIiEI.I_.i KADINDAN
YAKLASIK 4'U SIDDETE MARUZ
KALDIGINI BELIRTIYOR

Overlapping with the 16
Days of Activism, UN Women
Turkiye leveraged significant
dates such as the December
3rd International Day of
Persons with Disabilities
and December 5th Women’s
Rights Day — marking

the 90th anniversary of
women in Turkiye acquiring
the right to vote and be
elected —to create targeted
campaign content.

maruz kalma risklerini yukseltiyor.

toplumsal normlara #lgikTut,

igin Hikayemizi ziyaret edin.

v See translation
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3w 3likes Reply

View insights

Qv
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On December 3rd, a recent
report titled “Status, Needs,
and Priorities of Women
with Disabilities in Turkiye:
A Rights-Based Research”
was promoted through
social media, highlighting
key data on violence against
women with disabilities.

_,; unwementurkiye and engellikadindernegi

TG+ Liked by didemayberkin and 424 others
ember 2

unwomenturkiye # Engelli kadinlar, hayatin her alaninda
=== aynmciliklarla karg kargiya kaliyor. Bu durum, onlarin giddete

Engelli kadinlara y&nelik siddeti tetikleyen kaliplagsmis yargilara ve

Engelli Kadin Dernegi'nin UN Women ile birlikte gergeklegtirdigi,
Turkiye'deki engelli kadinlann yagam kosullanna, ihtiyaglarina ve
onceliklerine #lgikTut'an araghrmamiz yayinlandi. Yayina ulagmak

Boost post
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Click here to@

see the post


https://www.instagram.com/p/DDFLMtrI3I5/?img_index=1
https://eca.unwomen.org/en/digital-library/publications/2024/09/status-needs-and-priorities-of-women-with-disabilities-in-turkiye-a-rights-based-research
https://eca.unwomen.org/en/digital-library/publications/2024/09/status-needs-and-priorities-of-women-with-disabilities-in-turkiye-a-rights-based-research
https://eca.unwomen.org/en/digital-library/publications/2024/09/status-needs-and-priorities-of-women-with-disabilities-in-turkiye-a-rights-based-research
https://eca.unwomen.org/en/digital-library/publications/2024/09/status-needs-and-priorities-of-women-with-disabilities-in-turkiye-a-rights-based-research
https://www.instagram.com/p/DDRKYg-ogOy/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/DDRKYg-ogOy/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
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On December 5th, an

j§ unwomentu rkiye &
E - -
www - Original audio

intergenerational

= Tek bagimiza ¢ok geyi; ama hep beraber,
her seyi degistirebiliriz!

dialogue video aligned
with the Beijing +30
campaign strategy was

4§ unwomenturkiye @ Edited = 2w I

Bugin, kadinlanin Tirkiye'de segme ve
secilme hakkini kazanmalarimin 90. yil
dénami. Hilya Gilbahar'in 1982
yilinda ilk oyunu verirkenki kararhhg ve
Yagmur S8ylemez'in 2023 yilindaki
gurury, kadinlanin hayatlan pahasina
elde ettikleri bu hakkin nesiller boyu
dnemini ortaya koyuyor. Oy verme
deneyimleri degigse de, kadinlann
siyasete katilma ve onu dénigtirme
micadeleleri hala gecerliligini koruyor.
#KadinHaklanGand

shared, featuring
renowned lawyer
and feminist activist
Hilya Gulbahar and
UN Volunteer Yagmur
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watch the video


https://www.instagram.com/reel/DDMwAq8qSK6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDMwAq8qSK6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDMwAq8qSK6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDMwAq8qSK6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDMwAq8qSK6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDMwAq8qSK6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDPVFjZMpw1/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DDPVFjZMpw1/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DDMwAq8qSK6/
https://www.instagram.com/p/DDPVFjZMpw1/
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UN Women Turkiye finalized
its 16 Days campaign with
another successful
partnership with the Turkish
Dictionary on Instagram on
Human Rights Day,
underlining the message
once again that safety is not
a privilege but it’s a human
right. This final post has
alone brought over 457
thousand views and more
than 10K likes.

zorunda kahyor
musunuz

“l"‘ turkishdictionary and unwomenturkiye

turkishdictionary Guvenlik bir ayncalik degil; bir insan hakki,
Kadinlann her giin, her yerde, her kogulda glivende olmalan bir

insan hakki. 10 Aralik Insan Haklan Giini‘'nde siddet korkusu

olmadan yagama hakkina #lsikTut

Safety is not a privilege, it is a human right. Safety is a human
right that every woman should enjoy every day, everywhere, and
under all circumstances. On December 10, Human Rights Day.
let's #5ShineALight on the right to live free from the fear of

violence.

1w See translation
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https://www.instagram.com/p/DDZIA7ps4J-/?img_index=1
https://www.instagram.com/p/DDZIA7ps4J-/?img_index=1
https://www.instagram.com/p/DDZIA7ps4J-/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DDZIA7ps4J-/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DDZIA7ps4J-/?img_index=1

MEDIA AS
KEY SUPPORTER

The 16 Days of Activism campaign effectively
utilized multiple media outlets and partnerships to
amplify awareness about gender-based violence.
Through key collaborations with Milliyet, Show

TV, and high-profile endorsements from figures
such as Tulin Sahin, the campaign successfully
advanced UN Women'’s objectives by fostering
greater public engagement, encouraging
behavioral change, and promoting actionable
solutions to combat gender-based violence.

98 news articles were published across various media
platforms, including print, online, and audiovisual
outlets, reaching an estimated 4.6 million reach.

The campaign successfully generated significant
media exposure across various platforms:

Online Media

e A total of 44 articles were
published, reaching an estimated
119 thousand readers.

1 Printed Media

27 articles appeared in
printed formats, reaching
4.2 million readers.

(4

Television Coverage

25 broadcasts aired, with
a combined reach of 370
thousand viewers.

‘Kliselere m'edan' '
okumaliyiz’

Kadinlara ve kiz cocuklarina
yonelik her tarld siddete ve is-
tismara kars! Birlesmis Millétler
Kadin Birimi'nin (UN Women)
baslattidi #lsikTut kampan-
yasi devam ediyor. Milliyet'in
medya partnerligi ile stren 16
glnlik kampanya cercevesinde

kadinlar icin daha gtivenli bir
gelecege isik tutma cadrisi ya-
piliyor. BMKadin

Birimi Avrupa ve

Orta Asya Bdlge

Direktor( Belén

S Luque, “16
ayni zamanda bize

siddeti 6nlemeye

yatirim yapma-

miz gerektigini

hatirlatmaktadir.

Veriler, etkili bir

sekilde uygulandiginda glcli
yasalarin siddet oranlarini azal-
tabilecegdini gostermektedir.
Kadinlara ve kiz ¢ocuklarina yo-
nelik her turld siddet eylemine
sifir tolerans gostermeli ve faili
sorumlu tutmahyiz. Siddetin
temel nedenlerini ele almall, top-
lumsal cinsiyet esitsizlikleriyle
micadele etmeli; esitsizligi str-
diren ayrimcilida, zararh sosyal
normlara ve kliselere meydan
okumaliyiz” ifadelerini kullandi.

nz
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As a Media Compact partner,
Milliyet was integral in
publishing daily news and
op-ed pieces that directly
supported the campaign’s
objectives. These included
raising awareness about
gender-based violence, types
of violence, consequences of
violence and encouraging
public engagement. Milliyet’s
efforts ensured the campaign’s
visibility, maintaining its
alignment with overarching
goals during the 16 days.

DAYANISMA

adinlara yénelik
siddet, toplumsal .
cinsiyete dayal b
diger siddet tdrlerini de
e banindinyor. Bunlar
arasinda, cep telefonlar ve

. ‘Egitimler verilmeli’

kurucu ortad clan
Nihal Gingér, “Kadinlar ve kiz

irlesmis Milletler Kadin Birimi
B e Engelli Kadinlar Der-
NGKAD) s birliginde gerekles-

tirllen e Engelll Kadinlarin Durumu,
intiyaglan ve Oncelikleri: Hak Temelli Bir Aras-
tirma®si, engelli kadinlarin yasadiklanni orta-
va koydu, Arastirmaya 898'| dogrudan, 930
bakim verenleri araciliiyla olmak (zere 991
engelli kadin katildi. Arastirma sonuglanna
gdre, Tirkiye'de neredeyse her 10 engelli ka-
dindan 4'0 yasaminin herhangi bir ddneminde
siddet ve koti muameleye maruz kaldigini
sdyledi. Hak temelli ve toplumsal cins|
duyarl bir bakis agisiyla engelli kadinlanin du-

ihtiyaclarina ve Snceliklerine iliskin
tespitler ve ¢dzm &nerileri sunulan arastir-
mada ortaya ¢ikan sonuglar zetle sdyle:
Yetersiz imkanlar

m EGITIM: Katiimeilanin
timine devam edemedigi .
egitimine istedigi dizeyde devam edemedigini
sbyledi. Kadinlar i
sebeplerini su sekilde agiklads;
olanaklaninin yetersiz olma:
zlksel olarak okula erisim soru
(35.6), ailemin izin vermem
mifredat ve e
uygun olmama
maya kadar devam edenlerin yiiz
gelir getirici bir iste calistig tespit edildi.

W CALISMA HAYATI: Engelli kadilann
yiizde 34.4'0 egitimierine uygun ise
ybnlendirilmediklerini belirtti. Her 4 engelli
kadindan 3'li (yilzde 73.4) ybneticilerinin,
yiizde 41.2'sl Ise calisma arkadaslarinin
Snyargih yaklagimlanyla karsilagti§ini syledi.

lemin maddi
2de 47), fi-
n yasanmasi
iizde 27.5),

.\c]

akulh telefonlar, internet,
sosyal medya platformlan
ve e-posta gibi biligim
ve iletisim teknolojileri
kullanilarak kadinlara uygulanan siber
siddet de bulunuyor. Kadnlar; egitim-
leri, yaglan, mesiekleri, pozisyonla
insel yonelimleri, rk ve etnik kdkenleri,
i durumlan nedeniyle siber siddet

bigi

gocuklan, cevrimici ortamda maruz
birakildiklan taciz, tehdit ve aynm-
cihikla miicadele etmek zorunda ka-
lirken bu durum dijital esitlik ve ka-
tilim hakkim da tehdit etmektedir.
SistersLab olarak siber siddetin
toplumsal cinsiyete dayal siddet

oldugunun altim giziyor ve kadinlarin

al dinyada glvenle var olmalarnmni sa

)
lamak icin bilinclendirme cahismalan
timler ve dayanisma agl.
onemine inaniyoruz™ dedi.

ile karsi karsiya. Dijital ortamiarda daha
gdz nlnde olan kadinlar; siyasetgiler,
gazeteciler, sanatcilar, yazarlar, akade-
misyen veya aktivistler siber siddete
daha fazla maruz birakilryor. Economist
Intelligence Unit verileri, kadinlanin yiiz-
de 38'inin kigisel clarak gevrimici siddet
deneyimi yasadigiru ve yiizde 85'inin
diger kadinlara yonelik dijital siddete
tanik oldugunu ortaya koydu. Ozellik-
le geng kadinlar siber siddetten daha
cok etkileniyor. Avrupa Birli

10 kadindan biri, 15 yasgindan itibaren
siber tacize maruz barakildigini bil

B Sifrelerinizi belirk
ayca tahmin edilem

bir platforma dye o-}m.rjur LIz
™ gdzden gegirin ve g
ya da telefon numa
-\merturaimd;r gordleb :

B Ortak kullarum ala

yor. Bu durum istenmeyen, uygunsuz,

saldirgan, cinsel icerikli, rahatsiz edici
e-postalar veya SMS'ler almay: ya da
sosyal aglarda kargilasmay igeriyor.

«Milliyet

sinn platform icinde
W secebilirsiniz,
nda ya da gittiginiz me-

olusturmanin

kaniarda tarumadi
antilan y

dirmadigin
adresini ve

Tiirkiye'de neredeyse her 10 engelli

kadindan 4'ti yasaminin herhangi bir

doneminde siddet ve kotii muameleye

maruz kaliyor. UN Women Proje Yoneticisi

Ebru Agduk, ‘Engelli kadinlarin sorunlanni
ve taleplerini goriiniir kilmaya kararlyiz’ diyor

WSAGLIK
Kadinlarin yﬂzde 32.2'si ihtiyag
duydudu halde sadlik hizmetle-
rinden yararlanamadiZinibelirtti.
Dil ve konusma engeli bulunan
katiimcilarda bu oranin en yik-
sek (yOzde 81.3) cldugu tespit

Ulagmld.t sikanta

ise sinema, tiyatro gibi sosyal et-

- kinliklere katilamiyor.

B KADINA
VE KOT( MUAMELE: Yasamlannin
herhanai bir doneminde siddete
maruz kaldiklarini belirten en-
gelli kadinlanin orani ylzde 35.8.

edildi, Bunu isitme engelliler Siddete maruz kalmis engelli
(yuzde 73.3) ve gorme engelller  kadinlarin ylzde 89.5'nin duy-
(ylizde 72.6) takip em gusal/psikolojik ;mum yiizde
[ TOPLUMSAL HA) 23'ndn 50! ik siddete,
KATILIM: Engelli kadmlann vﬂzde yizde 13.5'inin cinsel slddete.’
6971 halkin
binalara/alaniara girmekte, mzde A.7'sinin fiziksel sludm ubradifi
60.3'0 toplu tasima tespit edildi. A
Zzorluk yasadigini belirtti, Zihinsel  dece ylzde 31.3'0 siddeti bir kisi
engelli her 4 kadindan biri park, veya bir kuruma bilmis durumda.
meydan ve ulasim araclarin kul- Engelli kadinlarin yizde 37211
lanamazken, gdrme engelli ve yabancilar tarafindan saldirya
ortopedik engelli kadinlarin ne- ugramaktan, ylizde 27'si taciz
redeyse ina hakaret endise
erisemiyor. lsitme engelli kadinlar  duydugunu belirtiyor.

Taleplerini
goriiniir
kilacadiz’

WUN Women Proje
Yéneticisl Ebru Agduk,
“Engelli Kadin Dernegi
ike gercexlestirdigimiz bu

¢ calisma, alandaki veri ek-

sikligini gidermeye yanelik
Bnemli bir adim. Bu &ncil
arastirma, engelli kadin-
lann haklara ve kamu
hizmetlerine erisimiyle
ilgili kapsami veriler sag-
layarak gelecekte kamu
politikalannin bu veriler
Gzerine insa edilmesine
olanak taniyor. Daha esit
ve kapsayici bir danya
insa etmek icin engelli
kadintarin deneyimlerini
we taleplerini aérandr kil-
maya Kararlyiz" dedi.
L

temel a
laninin engelli
kadinlann
engellilik ve
toplumsal
cinsiyet kesisi-
‘minde yasadiklan aynmeilik
ve kotd muameleleri go-
ringr kilmak ve ¢dzomler
aramak oldugunu belir-
terek “Engelli kadinfann
yasadiklan sorunlan ortaya
koyan verilerin olmamasi
sorunlarin tespiti vé uygun
politikalann gelistirilmesi
yéniinde ciddi bir engeldir.
Bu nedenle arastirmamiz
alandaki cok blyilk bir
boslugu doldurmaktadir”
ifadelerini kulland.

SIBER SIDDETE KARSI

DIJITAL GUVENI.IGINIZ ICIN NELER YAPABILIRSINIZ

z kisilerin de erisimi olan internet
ne kendi internet bat
lSnbc'sr'uch_- ag

oldugunu disinddgindz
paylasmayin
isayannizi dizenli olarak

71 kwllanin

kontrol edip kurmadigimz uygulamalan kaldirmalisinz.
Bu uygulamalar cihazlanniza, sizi takip ion baskalan
tarafindan kurulmus ola
B Bir e-postanin kotd amach yazim banndinp barin-
niamak icin oncelikle gdnderenin e-posta
cinin dosya formatini kontrol edin:
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Media drew attention to key findings
from the UN Women report, which
highlighted a shocking statistic: every
10 minutes, a woman is killed, and
the majority of these deaths occur
within the home. This alarming

data reinforced the urgency of the
campaign’s message and became a
central theme in the news coverage.

Show TV, one of Tiirkiye’s leading broadcast
channels, strategically positioned the
campaign’s slogan and key messages
during the introduction of its evening
news on November 25. This prime-time
exposure, which reached a large

audience, contributed to the campaign’s
visibility, reinforcing its call for increased
awareness and societal engagement
around gender-based violence.

Renowned model Tuilin Sahin supported
the campaign through her fashion
program, which reached an audience

of 361,000 viewers, underlining the
importance of addressing violence
against women. Additionally, she
created a special video for her Instagram,
sharing it with her 1.2 million followers,
which greatly amplified the message of
gender equality and violence prevention
across a broad and diverse audience.
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https://www.instagram.com/p/DDH6BlOIoOT/
https://www.instagram.com/p/DDWzojWqIrs/

SHINE A LIGHT IN OUTDOORS

Essence Mediacom Turkiye contributed to our
campaign in Istanbul by utilizing digital billboards
at seven prominent spots within the city’s most
popular and frequently visited shopping malls. This
effort, strategically placed for maximum visibility,
was backed by a budget of $23,500. Additionally,
EssenceMediacom Turkiye extended its support to
online media, providing visibility through banners
and social networks such as onedio.com, Turkcell,
and Facebook, with an allocated budget of $3,700.

o r N

- 7.8M Impressions from
—x_ Outdoor Media

| kl 7.1M Impressions from Digital Media

Ay $31,200 Media Value of
6 Outdoor and Digital Media

Atakule, a symbolic tower placed at the center of Ankara
provided an orange lightening and a #ShineALight hashtag
area with UN Women logo.
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PRIVATE SECTOR SUPPORTED
#SHINEALIGHT CAMPAIGN

The campaign received

robust support from over

90 private sector partners and
organizations, who contributed
via social media and outdoor
activities. Companies and
organizations across industries
such as technology, finance,
retail, and energy united for the
2024 #ShineALight campaign
during the 16 Days of Activism
to address the urgent crisis

of gender-based violence.

e
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Ahe Kariyer, Aksoy Holding,

Altus Turkiye, Amerikan Hastanesi,
Anadolu Sigorta, Aygaz, Arcelik Global,
Arcelik Perakende TV, Koton, Atakule,
Avis Filo Maestro, Beyaz Sigorta, Bilkom,
Biz Yapi Krediliyiz, Buldan Vakfi, Caligo
Technology, Chippin, DCS Digital Gimruk
Hizmetleri, Demir Export, Digitalpro,
Divan Bodrum, Divan Cukurhan, Divan
Otelleri, Divan Pastaneleri, Divan
Restoranlari, Divandayiz, Dize Sigorta,
Dogan Holding, Domino Tekstil, Diizen
Laboratuvari, Era Rescue, Ford Otosan,
Girisim TC, Global Compact Turkiye,
Grundig Turkiye, Iicinde Kog Var, ipsos
Turkiye, Is Bankasi, ISNET, Kadin Balikcilar
Dernegi, Kimpur Global, Koc Ailem,

Koc Digital, Koc Fiat Kredi, Koc Holding,
Koc Sistem, Koc Toplulugu Spor Kullibu,

€«  Thread

Beko Tiirkiye @bekoturkiye - 2h
@ Her giin binlerce kadin siddete maruz
birakiliyor ve ne yazik ki ¢ogu insan bu
duruma kayitsiz kalyor.

< Post

@isbankasi

I Bankasi =

25 Kasim - 10 Aralik tarihlerinde

tiim diinyada yiiriitiilen 16 Giinlik
Aktivizm kampanyasini destekliyor,
kadina yonelik siddetin nedenlerine
#ls1kTut diyoruz. Sen de harekete katil,
farkindaligin artir. Kadinlar icin daha
glivenli bir diinya ihtiyacina #1gikTut

Koc Universitesi Hastanesi, Koctas,
Koczer, Magnetim Marelli TR,
Marmassistance, Mavi, Mercedes Benz
TR, Mirsis Bilgi Teknolojileri, Monec
Hotel Ankara, Mor Merdiven Agl, Natu
lletisim, Opet TR, Opar Parca ve Aksesuar,
Orhan Holding, Otokoc ikinci El, Otokog
Otomotiv, Otokoc Parca, Otokoc Sigorta,
Otokar, PLH Lojistik, Poelsan, Purpose
lletisim, Saya Holding, Setur, Setur Biz,
Setur Duty Free, Seza Cimento, Siyah
E-Dergi, Talk to People istanbul, TED
Gender Studies, Tofas, Tofas Anadolu
Arabalari Muzesi, Tofas Kariyer, Tupras,
Turk Traktor Kariyer, Turk Traktor
Kurumsal, US Consistanbul, Usemb
Turkiye, Vehbi Koc Vakfi, Vet Amerikan,
Yapi Kredi, Yapi Kredi Insan Kaynaklari,
Yapi Kredi Kiltur, Yapi Kredi Yayinlari.
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Her giin binlerce kadin siddete maruz
birakiliyor ve ne yazik ki cogu insan bu

Yapi Kredi @
@Yapikredi

vénelik Siddetle Uluslararasi Miicadele
Giinii ve 10 Aralik Insan Haklan Giini
arasinda tiim diinyada yuriitiilen

16 Giinliik Aktivizm kampanyasi

duruma kayitsiz kaliyor. 25 Kasim Kadina

kapsaminda, bu yil, kadinlann hayatin
her alaninda hissettigi glivensizlik, maruz
birakildiklan siddet ve kargilastiklan
giinliik tedirgin yasantilara farkindahk
olugturuyor ve siddetin kék nedenlerine
#lg1kTut diyoruz.
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Popular textile company Koton, with umbrellas and our campaign
a WEPs signatory, actively slogan with the key visual. They
contributed by producing their also supported our campaign by
own outreach videos to support routinely sharing our social media
the campaign. They have assets as part of their program.

decorated their store window

L

Ty



https://x.com/koton/status/1861007071820316872
https://x.com/koton/status/1861007071820316872
https://www.instagram.com/reel/DCytYDCNuup/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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One of our private sector partners,
Opet —a gasoline brand in Turkiye
and a WEPs signatory — provided
extensive visibility in their shops.
They shared our messages

along with key visuals in the led
screens placed just in front of

the payment areas in the shops.
Opet provided these screens at
100 stations across 23 cities.

Additionally, FC Heidenheim Sports
Club and Istanbul Basaksehir
Sports Club showed their support
by wearing orange face paint
during their football game in
Istanbul on December 12th.
Officially approved globally by
UEFA, both sports clubs shared our
campaign message on their social
media platforms, accompanied

by our campaign hashtag.

KADINLARIN
SESLERINE VE GERGEK
YASANTILARINA

KADINLAR iGiN DAHA GUVENLI

BiR DUNYA iHTIYACINA KAPSAYICI KORUNA VE

DESTEK SISTEM[ERIN[ OLAN
ACIL iHTIYACA


https://eca.unwomen.org/en/stories/news/2024/02/equality-matters-opet-and-un-women-join-forces-to-fuel-gender-equality-and-accelerate-womens-empowerment
https://eca.unwomen.org/en/stories/news/2024/02/equality-matters-opet-and-un-women-join-forces-to-fuel-gender-equality-and-accelerate-womens-empowerment
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https://www.instagram.com/p/DDfOeGfgjXP/?utm_source=ig_web_copy_link
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YOUTH CALL FOR #SHINEALIGHT
AGAINST VIOLENCE

TED University organized
the “Towards 30 Years of
the Beijing Declaration

and Platform for Action:
Shine a Light on Violence
Against Women” event.

On November 28, 2024, an event

titled “Towards 30 Years of the
Beijing Declaration and Platform

for Action: Shine a Light on Violence
Against Women” was held at TED
University in Ankara. Organized in

collaboration with the Ankara Youth
Council, the Center for Gender Studies
at TED University, and the SDG5
Network, the event aimed to engage
youth in a discussion on causes,
consequences, solutions related

to gender equality and violence
against women, aligning with

the 12 critical areas of the Beijing
Declaration and Platform for Action.

The event featured a panel
discussion with representatives
from academia and CSOs,
followed by a workshop.

Click here to@

watch the video


https://www.instagram.com/p/DC_QBUKtdI1/
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Over 100 students participated, working
in 12 groups to explore and discuss the
12 critical areas of concern outlined in the
Beijing Platform. Each group summarized
their findings during the workshop.

Following the workshop, students
continued their efforts throughout

the 16 Days of Activism Against
Gender-Based Violence. They
collaboratively drafted a comprehensive
Youth Declaration, reflecting their

insights and recommendations.

This declaration was finalized and
presented online on December 10,
marking Human Rights Day and then
presented at Orange Summit as well.

The event highlighted the importance
of youth engagement in promoting
gender equality and combating
violence against women, while
fostering collaborative solutions

through education and advocacy.
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University students in izmir call to
#ShineALight against violence

For the 9th time in a row, in
coordination with UN Turkiye several
UN agencies, including

UN Women, jointly participated in
the Orange Summit organized by
Dokuz Eylul University as part of a
16 Days of Activism campaign.

More than 400 students from universities
and high schools raised awareness on
gender-based violence. UN Women
Turkiye Programme Analyst Betul Bodur
gave a speech about the importance of
legal frameworks and the role of youth

in ending violence against women.

watch the video


https://www.instagram.com/p/DENLyYBMUGZ/
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Youth leads #ShineALight
awareness campaign at high school

In an effort to raise awareness about
violence among youth, 15-year-old
Zeynep Moschini, a student at
Gaziantep College Foundation

Cemil Alevli High School, prepared a
compelling presentation at her school.
She delivered thepresentation to a
group of 9th, 10th, and 11th-grade
students, as well as school teachers.
To underscore the importance of the
topic, she included statistics from both
Turkiye and the world. Additionally,
she encouraged her peers to join

the campaign against violence.

Zeynep's efforts highlight the role of
youth in addressing and combating
violence, particularly in the digital
realm, and emphasize the need

for continued awareness and
education on this critical issue.

C C Violence against women has
taken on new forms with the advent
of the Digital Age. Among these, the
type of violence that affects young
girls the most is digital violence. For
us, the younger generation who spend
little to no time away from phones
and technology, digital violence must
be taken seriously, and young people
need to be made aware of this issue. In
this context, | prepared a presentation
at my school with the support of my
teachers. During this process, my peers
and | discussed what actions we could
take. We agreed on the importance of
raising awareness about cyberbullying
and violence, and we committed to

standing strong against these issues.

— Zeynep Moschini Student at Gaziantep
College Foundation Cemil Alevli High School
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TOGETHER WE SAID #SHINEALIGHT
ON VIOLENCE AGAINST WOMEN

Sisli Municipality has successfully
integrated the #ShineALight campaign

L

into the branding of the Mekik+ service,
marking a significant collaboration.

This partnership highlights the shared
commitment to improving the lives of
women, the elderly, and people with
disabilities in Sisli. By combining the
impactful message of #ShineALight with
the Mekik+ free night transportation
service, the municipality has not only S : ,‘
enhanced the visibility of the campaign : E mmm% .
but also reinforced its commitment to : S e
social inclusion and accessibility. The
Mekik+ service, now proudly branded with
the #ShineALight campaign, serves as a
powerful reminder of the importance of
providing safe, accessible transportation

options for those who need it most.

Eskisehir Metropolitan Municipality
supported the campaign with 36 city
light posters (CLPs) including digital

jN YARADIOI

and printed ones. Istanbul Besiktas “B A

Municipality provided 20 CLPs in very
popular and crowded locations.
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UNited against violence against women

As a part of 16 Days Against Violence Against Women (VAW) Campaign,
UN Women facilitated an inter-sectoral webinar titled “UNited Against VAWG:
Strengthening Our Collective Responsibility and Advocacy” organized by Women

Empowerment in Humanitarian Action Working Group (WEHA WGQ), Gender-Based
Violence(GBV) Sub-Sector and Protection from Sexual Exploitation and Abuse (PSEA)
Network with the participation of over 60 UN staff representing 10 agencies.

Opened with a speech by the UN Resident Coordinator Dr. Babatunde Ahonsi, participants
were informed about VAW in humanitarian response, national best practices and lessons
learned about gender-based violence prevention. Duygu Ersecen, Programme Specialist at
UN Women, made a presentation about the intersection of gender inequality and disasters.

The objective of the webinar was to raise awareness and promote advocacy among
UN staff on VAW. It created an opportunity for staff to engage in meaningful discussions
about this important topic, drawing on their own experiences to foster positive perceptions.

B UNVEILING THE ROOT

CAUSE: GENDER
INEQUALITY AS THE
DRIVER OF VAW IN
DISASTERS

i




#ShineALight on the right to live free from the fear of violence. Say no to violence against women.
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